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Proposed French 
TV legislation 
being examined 


By BRUCE ALDERMAN 

PARIS — Proposed legislation that 
is aimed at changing France’s audio- 
visual industry is still under examina- 
tion by a state administrative com- 
mission. 

The commission — Conseil d’Etat 
— is a high-level legal advisory board 
charged with recommending, if nec- 
essary, changes in proposed govern- 
ment-sponsored legislation. Once out 
of the board’s hands, the proposal, 
which includes privatization of the 
network TF-1, will then be presented 
June 11, during the regularly sched- 
uled government cabinet meeting. 

At that time, details will be made 
public on how the government plans 
to revamp the industry. Still un- 
known is if the actual future opera- 
tors of TF-1 will be one separate 
company or a combination of two or 
more different companies, as pro- 

— continued on page 8 


Turner likely to 
sell MGM assets 


By CHUCK ROSS 

and CLIFF ROTHMAN 
It is virtually certain that MGM 
owner Ted Turner will sell all MGM 
Ongoing operating assets except for 
the motion picture library, the Atlan- 
ta entrepreneur indicated yesterday 
before the L.A. Chapter of the Cali- 

fornia State Society of CPAs. 
Accepting its Entertainment Exec- 
utive of the Year Award, an ebullient 
but disappointed Turner said that he 
— continued on page 8 


Public Stage/L.A. 
forms with merger 


By ROBERT W. PETERSON 

Peg Yorkin, artistic director of the 
L.A. Public Theater, and Susan 
Dietz, artistic director of the L.A. 
Stage Co., announced the merger 
yesterday of the two theaters. 

The agreement, Yorkin said, 
‘‘makes formal, a loose-knit, thing\: 
i — continuedah page 12 
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Raw Deal’ opening signals 


increased DEG distribution 


By BILL DESOWITZ 

De Laurentiis Entertainment 
Group, which exceeded expectations 
last week in unveiling its initial public 
stock offering, bows tomorrow with 
its first feature, ‘‘Raw Deal,” the 
Arnold Schwarzenegger action/ad- 
venture, and proposes broad expan- 
sion in the next year. 

“Raw Deal’’ opens in 1,733 the- 
aters. According to marketing and 
distribution president Larry Gleason, 
this debut opening marks the largest 
by a new company. 


Omnibus Computer Graphics, a 
Toronto-based public company, an- 
nounced that an agreement in princi- 
ple has been signed with Control 
Data Corp. of Minneapolis, Minn., 
and Ramtek Corp. of Santa Clara, 
Calif., for the purchase of assets and 
certain liabilities of Digital Prods. of 
Los Angeles. The transaction is sub- 
ject to the finalization of an in-depth 
agreement between the parties. 

J.C. Pennie, president and CEO of 
Omnibus, said the purchase price for 


Digital Prods. is to be satisfied by the 


share, The Class A shares are to be 
convertible into Omnibus common 


DEG, moreover, plans to distrib- 
ute 11 additional films this year and 
18 in 1987. As part of its continued 
expansion in the entertainment in- 
dustry, the company plans to pur- 
chase a TV production company and 
is considering purchasing a home vid- 
eo company. 

DEG already has output deals with 
Vestron and Karl/Lorimar, and is in 
negotiations with Showtime and 
HBO concerning potential cable 
deals. 

With the addition of Ed Roginski 


for an annual conversion of 
200, 000 each June 30. 

In addition to the acquisition, Pen- 
nie also announced that Omnibus 
was acquiring a Cray X-MP Super- 
computer from Ramtek that is pres 
puree leased by a — 


payment. 
It is anticipated that this purchase 
will increase Omnibus consolidated 
sales to CAN$14 million for the fiscal 
year ending Sept. 30, and 


Worth gets Samuel Broadcasting titles 


Gary J. Worth, president of 
BrightStar Communications of 
America Inc., a wholly owned sub- 


; sidiary of Samuel Broadcasting 
Corp., will assume the additional po- 


sitions of president and chief operat- 
ing officer of parent company Samu- 
el Broadcasting, announced Ernest S. 
Samuel, chairman and CEO. 

Samuel Broadcasting has been li- 
censing TV series, rock concerts, mu- 
sic videos and feature film packages 
in Europe, Africa and the Far East 
“since 1978 under the name Samuel 
Television. 


Previously, Worth served as presi- 
dent of World Communications and 
as executive vp and and co-chief op- 
erating officer of the Mutual Broad- 
casting System. 

Samuel’s BrightStar subsidiary is 
the sales and marketing representa- 
tive in the U.S., Italy and Israel for 
BrightStar Communications Ltd., 
London, the largest trans-Atlantic 
satellite television carrier. In addi- 


tion, BrightStar delivers syndicated 


programming in the U.S. and abroad 
via its SyndStar Ku-band satellite de- 
livery service. 


as executive vp of worldwide market- 
ing, DEG will now begin bolstering 
its marketing department. Originally, 
the company planned to farm out 
individual accounts to ad agencies, 
but Gleason said the slate become to 
large to ‘‘get enough out of any ven- 

dor to give us full credence.’’ 
Gleason added that Roginski will 
probably add a few people to the 
marketing and promotion staff, but 
declined to speculate on the possibili- 
ty of Michele Reese coming over 
— continued on page 12 
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fiscal 1987. Omnibus has just re- 
leased its quarterly report showing 
quarterly earnings of 4 cents per com- 
mon share on sales of $2.1 million for 
the quarter ending March 31. 

The two companies complement 
each other in terms of data bases, 
computer capacity and research and 
development. Digital will be added to 
the Omnibus satellite communica- 
tions network. After this acquisition, 
Omnibus will be the largest computer 


simulation company in the world 


serving the entertainment industries. 
The market for computer animation 
is currently estimated at $180 million, 
and is growing at a rate of 45% per 
annum. 


Fate of WB films 
for Z is unclear 


The fate of future new Warner 
Bros. films on regional pay channels 
like the Z Channel remains unclear in 
light of the new five-year film pact 
between Home Box Office and 
Warner Bros. 


HBO and Warner Bros. formally 
announced their agreement yesterday 
(HR 6/3), and Ed Bleier, président of 
Warner Bros. domestic pay television 
and network film sales, told The Hol- 
lywood Reporter of the murky status 
regarding the regional pays. Bleier 
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COST SQUEEZE 


ABC Informs 


Affiliates It’s 


Facing Money-Losing Year 


By DAVE KAUFMAN 
ABC-TV will lose money this year because of the cost squeeze brought 
on by increases in production costs and fees for sports events coupled with 
a flattening network advertising sales curve, Thomas S. Murphy, chairman 
and chief executive officer of Capital Cities/ABC Inc., told network affili- 
ates yesterday at the opening session of their annual convention at the Cen- 
tury Plaza. It was Murphy's first appearance before affils since Cap Cities 


acquired ABC last year, and he 
took the opportunity to tell the affils 
rumors that Cap Cities/ABC was 
going to try to sell the tv network 
were ‘‘absolute nonsense."’ 

Murphy was followed by Daniel 
B. Burke, president and chief op- 
erating officer of Cap Cities/ABC, 
who asked for affiliate support as 
efforts are made to bring ABC out 
of its current third-place status. 

Murphy earlier had summed it up 
for himself and Burke when he re- 
marked, ‘‘We did not get into the 
business to, be number three in 
primetime.” 

Murphy had stressed his experi- 
ence (31 years in broadcasting) and 
described the process by which Cap 
Cities had bought ABC, beginning 
with his approaching then-boss 
Leonard Goldenson. Latter, in the 
audience, was introduced by Mur- 
phy. 

Goldenson, Murphy said, was in- 
terested but said unless Murphy had 
one major stockholder owning a 
substantial piece of the company 
and with ‘deep pockets,” it would 
not be insulated from unfriendly 
takeover attempts. 

Murphy then brought Warren 
Buffett into the deal, with Buffett 
putting up $500,000,000 of addi- 
tional equity, representing about 
20% of the stock of the combined 
company. 

Murphy turned to the subject of 
inflation and its impact on the net- 
work's economy. He observed that 
for years the cost structure has been 
going up at the networks and that in 

(Continued on Page 15, Column 1) 


‘Beatlemania’ 
Loses Case To 
Tune Of $10 Mil 


By HENRY SCHIPPER 

A California Superior Court 
judge yesterday ruled that ‘‘Beatle- 
mania, a highly successful ‘‘simula- 
tion” of the Beatles, violated the 
rights-of-publicity of the Fab Four 
and awarded members of the fabled 
group $10,000,000. 

Ruling, rendered by California 
Superior Court Judge Paul Breck- 
enridge Jr., could have significant 
industry ramifications, with the 
judge drawing clear boundaries on 
the extent to which the name and 

(Continued on Page 14, Column 1) 


By BILL DANIELS 

Toronto-based Omnibus Computer 
Graphics Inc. has agreed to buy its 
prime competitor — Los Angeles’ 
Digital Prods. — by the end of this 
month, in a complicated deal which 
will place the Canadian firm at the 
top of the showbiz computer graph- 
ics heap. 

According to Omnibus prez and 
chief exec officer J.C. Pennie, his 
company has signed an agreement 
in principle with Control Data 
Corp. of Minneapolis, Digital's 

(Continued on Page 13, Column 1) 


WB AND HBO 
SIGN 5-YEAR 
OUTPUT DEAL 


Warner Bros. Inc, has inked a 
five-year output deal with Home 
Box Office that hands the pay-cable 
service nonexclusive rights to WB 
pix — and gives the studio protec- 
tion should the pact turn HBOnly, 

Prior to its official announcement 
the agreement had been widely spe- 
culated as giving HBO and sister 
service Cinemax an exclusive na- 
tional feevee lock on Warner prod- 
uct, which would have translated 
into locking rival Showtime/The 
Movie Channel out of the running 
for WB films. 

That speculation, in turn, had 
been fueled by recent S/TMC pro- 
clamations that said loudly and ve- 
hemently the services would only 
purchase exclusive product from 
film studios, while HBO said with 
equal conviction it scorned exclu- 
sive deals as being bad for pay-tv in 
gencral. . 


PRE-SALE 


COURSE 


Six-Picture Vestron Deal 
Part Of Overall Strategy 
Detailed In Stock Offering 


By JAMES 


GREENBERG 


A six-picture deal with Vestron Video or $25,000,000 and a previously 
announced six-picture pact with Karl/Lorimar Home Video for around 
$25,000,000 are among the key ingredients of an overall presale strategy 


detailed in a prospectus for a public 


offering filed by the De Laurentiis En- 


tertainment Group with the Securities & Exchange Commission. Prospec- 


tus for the offering, which closed last 


Famous Players 
Blowing Its Own 
Expansion Horn 


By SID ADILMAN 

Toronto, June 4 — Attempting to 
limit negative reaction to its loss of 
half of Toronto's Imperial Six 
downtown film house to rival Cine- 
plex Odeon, Gulf & Western-owned 
Famous Players today went public 
with natora! expansion-renovating 


weck with the sale of some $87,000,000 
in stocks and bonds, laid out plans 
for 1987 release schedule of 12-16 
pictures, including 7-10 in-house 
productions, fueled by a combina- 
tion of homevid and foreign pre- 
sales and lines of bank credit. 
Company anticipates covering 
“tat least the negative costs,” and in 
some cases averaging as much as 
130% of negative costs, through 
presales. Large component of this 
is the Vestron deal, although com- 
pany is not mentioned by name in 
the prospectus which delivered as 
much as $6,500,000 per title for 
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Nielsen Has Thri 


Gainers, Losers, 


First-quarter Niclsens have sepa- 
rated the measured cable systems 
into three clearly defined groups: 
gainers — Nashville Network and 
Lifetime — the break-even per- 
formers — ‘‘superstation’’ WTBS, 
ESPN and Nickelodeon — and the 
losers — MTV, USA Network, The 
Christian Broadcasting Network's 
CBN service and The Weather 
Channel, 

Some of the services suffering 
ratings losses, particularly MTV 
and USA, are strongly challenging 
the current validity of the Niclsen 
sample, saying problems with cer- 
tain types of homes are causing 
their ratings to drop artificially, 

WTBS continues as the runaway 
leader in all significant breakouts, 
and the 7 a.m.-to-1 a.m, standings 
show USA holding second (tied 
with the combined results of Cable 
News Network and Headline News) 
and CBN and Nickelodeon tied for 
the next spot in a tight four-way 
battle for second place. 

Apparently not figuring in that 
race any longer is MTV, which 
hasn't had a ratings book printed 
since last year's third quarter. The 
service has watched its ratings 
crumble for two years, but never as 
alarmingly as in the fourth quarter, 
when its 24-hour figure sank to a 
0.6 (a 33% drop compared to the 
fourth quarter of '84), and its 
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(Continued from Page 1, Column 2) 
principal creditor; and Ramtek 
Corp. of Santa Clara, Calif., which 
leases Digital its Cray X-MP com- 
puter, to purchase the assets and 
certain liabilities of DP. 

Payment for the company is to be 
satisfied by the issuance of 800,000 
Omnibus nonvoting Class A shares, 
according to the company, valued 
at $15 per share. The Class A 
shares are to be convertible into 
Omnibus common shares on a one- 
for-one basis beginning June 30, 
1988, and running through June 30, 
1991, at a rate of 200,000 shares 
per year. 

Whatever the acquisition details, 
the combination of Omnibus’ al- 
ready extensive computer graphics 
facilities and ties, combined with 
Digital's extensive involvement in 
film-based computer graphics work, 
will put Omnibus in an unrivaled 
position to take advantage of a 
growing world market for such 
product. 

Profit Struggle 

The Digital acquisition was trig- 
gered by that company's difficulty 
in turning a profit at levels high 
enough to satisfy its creditors, ac- 


ation of debt burden and 
product cost problems led to the 
bind which resulted in Omnibus’ 
taking over. 

Pennie said that the deal will 
eliminate Digital's debt, while at 
the same time allowing Omnibus to 
provide the company with the means 
to provide more cost-effective 
graphics for the television sector, 
a ease neme eae 


without Digital having to develop 
its own software to do the job. 

Digital previously dealt solely in 
high-resolution graphics suitable 
for film, which handicapped it com- 
petitively in the tv field. Omnibus 
has long traded in both high-res and 
tv quality product. 


‘Economically Viable’ 


““What we have to do is make the 
company economically viable,” 
Pennie said about Digital, which he 
expects will help boost Omnibus’ 
consolidated sales to $C14,000,000 
for the fiscal year ending Sept. 30. 

He also revealed plans to keep 


ough 
gh M 
intending to make further acquisi- 


tions in the very near future to ex- 
pand our capability.” 

Omnibus is publicly traded on the 
Toronto exchange, and presently 
operates shops in Hollywood, 
Toronto and New York. It also has 
cut exclusive software licensing 
pacts in both the U.K. and Japan. 
According to Pennie, ‘‘Omnibus’ 
strategy is: we are in the business of 
computer simulation for the enter- 
tainment industry.” 


Control Sold in| o 
Special Effects | 
Computer Firm 


By DONNA K. H. WALTERS, 
Times Staff Writer 


Digital Productions, a small Los 
Angeles company that uses a su- 
percomputer to create special ef- 
fects for movies and television 
commercials, has been sold by its 
-majority owner to a Canadian com- 


pany. 
~- Ramtek, a Santa Clara company 
that makes computer display sys- | | 
tems for the imaging and graphics | 
‘market, said last week that it sold, 
effective June 30, its 80% interest | 
in Digital Productions to Toronto- 
based Omnibus Computer Graph- 
ics. The stock transaction also 
involved Control Data, a Minneap- 
7 olis computer maker, which in 1984 
.made a long-term agreement to | 
‘purchase Ramtek’s holdings in | 
Digital and guaranteed certain of | 
Digital’s debts. | 

The two co-founders of Digital 
Productions, John Whitney and 
Gary Demos, have sued Ramtek, 
Omnibus, Control Data, Digital 
Productions and others over’ the 
sale of the company. A spokesman 

SHE LOL SE SET A SERIES had served as chairman and exec, MCSA intial pata 
tive vice president, respectively — 
were terminated a week ago after | 
they filed the suit. 

Whitney and Demos founded 
Digital Productions in 1981. In 1982, 
Ramtek assumed the financing for 
the venture but began bowing out 
as early as 1984 when it enlisted 
Control Data's funding help. 

As part of the sale, Control Data 
will be issued 240,000 shares of 
Ramtek stock. Control Data as- 
sumes full liability for a $10- million 
bank loan to Digital that it and 
Ramtek had co-guaranteed, and 
Digital will received about a 10% 
ownership of Omnibus. 

Digital Productio 


: lations and now is headed by 
- Robert Swanson, an executive from 
the Canadian firm. 


